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Summary

Contrary to the Commission’s assertions in the NPRM, there is simply no reason to
attribute television JSAs. It has been Fisher Broadcasting Company’s experience in the markets
where it operates television stations that the Commission’s competition and diversity concerns in
this area are misplaced, particularly in smaller markets. As an initial matter, television JSAs
involve only the sale of advertising time and have nothing to do with the provision of
programming or with decisions related to other core operations of stations. Specifically, JSAs
are typically structured to exclusively outsource sales and do not interfere with the brokered
station’s autonomy in selecting, developing, acquiring, and broadcasting all programming. This
is particularly true with respect to small market stations. Most such stations are affiliated with a
national television network and their programming is largely determined by their network
relationship, not a JSA broker. Consequently, small market JSAs do not raise the diversity or
competition concerns that are the principal focus of the Commission regulations in this area.

The marketplace realities that exist in small-sized markets further compel the conclusion
that the Commission should not attribute television JSAs as JSAs are necessary to ensure the
continued viability of television stations in those markets. Small market stations operate on
much smaller margins and have substantially fewer sources of revenue than those stations in
larger markets. Thus, in order to remain successful in small television markets, these stations
must rely heavily on JSAs to pool resources and reduce operating expenses. Denying small
market stations the opportunity to increase efficiency and profitability is certainly contrary to the
public interest. Indeed, such a denial will result in stations in some small markets being forced
to go off the air. In short, the ability to enter into JSAs is essential to ensuring that smaller

broadcasters are able to compete in today’s media marketplace.



Moreover, despite the Commission’s assertions in the NPRM to the contrary, television
and radio JSAs involve fundamentally distinct economic models and the anticompetitive factors
the Commission perceived in the radio market warranting attribution of JSAs are not present in
the television market. For instance, radio stations are more dependent on local advertisers than
are television stations, and accordingly, the Commission’s concern for potential anticompetitive
conduct by local television stations operating pursuant to JSAs is less warranted. Additionally,
television stations air more network programming than radio stations because of the costs
associated with local news programming in television. Television stations, unlike radio stations,
also compete more directly for audience share with non-broadcast programming provided over
cable and satellite systems, lessening concerns regarding potentially anticompetitive conduct.
Therefore, JSAs and their impact on radio and television markets are not the same.

Should the Commission nevertheless remain concerned that television JSAs place
brokering stations in a position of exercising undue influence over brokered stations, the

Commission should maintain its present policy of analyzing JSAs on a case-by-case basis.
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Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of
Rules and Policies Concerning

Attribution of Joint Sales Agreements
in Local Television Markets

MB Docket No. 04-256

N N N N -

To: Commission’s Secretary, Office of the Secretary
Attn: Chief, Video Division, Media Bureau
COMMENTS OF FISHER BROADCASTING COMPANY

Fisher Broadcasting Company (“FBC”), by its attorneys, hereby submits these comments
in response to the above-captioned Notice of Proposed Rulemaking (“NPRM”), inviting
comment on whether same-market television joint sales agreements (“JSAs”) should be
attributable if more than 15 percent of the sales are brokered.! FBC has a long history in
broadcasting, tracing back to 1926, and currently controls eight television stations in small
markets in the Pacific Northwest.” As a result, FBC has considerable experience with the
realities of operating small market television stations. While FBC is not a party to any television

JSA, it strongly believes that the Commission should refrain from treating television JSAs as

In the Matter of Rules and Policies Concerning Attribution of Joint Sales Agreements in
Local Television Markets, FCC 04-173 (August 2, 2004). See also 69 Fed. Reg. 52464
(August 26, 2004).

These stations are: KVAL-TV, Eugene, Oregon; KCBY-TV, Coos Bay, Oregon; KIMA-
TV, Yakima, Washington; KEPR-TV, Pasco, Washington; KLEW-TV, Lewiston, Idaho;
KBCI-TV, Boise, Idaho; KIDK(TV), Idaho Falls, Idaho; and KPIC-TV, Roseburg,
Oregon. In addition, FBC controls two major-market television stations, KOMO-TV,
Seattle, Washington and KATU(TV), Portland, Oregon.



attributable interests, particularly in small markets where such attribution would be inconsistent
with market realities and the public interest.

In the NPRM, a JSA is defined as “an agreement with a licensee of a brokered station that
authorizes a broker to sell some or all of the advertising time for the brokered station in return for
a fee or percentage of revenues paid to the licensee.” According to the Commission, it issued
the NPRM because JSAs “may reduce a licensee’s incentive to select programming and oversee
operations of the station whose ad time is brokered.” Underlying this unnecessary concern is
the Commission’s presumption in the NPRM that television and radio JSAs are substantively
similar. In its recent 2002 Biennial Review proceeding, the Commission determined that radio
JSAs allow brokering stations to control the programming and core operations of brokered
stations and lead to the exercise of monopoly power by brokering stations.” Based on this
conclusion in the radio JSA context, the Commission indicates in the NPRM that it believes
brokering TV stations exercise similar influence over the brokered television’s programming
decisions and suggests that brokering television stations may exercise market power, raising
diversity and competition concerns, if television JSAs remain unattributable.’

As discussed below, the Commission’s concerns regarding television JSAs are misplaced,

particularly in small markets.” As an initial matter, television JSAs involve only the sale of

3 See NPRM, at 9 1.
4 Id., at 9 13, 15.

In the Matter of 2002 Biennial Regulatory Review — Review of the Commission’s
Broadcast Ownership Rules and Other Rules Adopted Pursuant to Section 202 of the
Telecommunications Act of 1996, 18 FCC Rcd 13620, at 4 17 (2003) (“2002 Biennial
Review”).

6 See NPRM at 9 15.

For the purposes of these Comments, FBC defines a “small market” as a market ranked
number 100 and above.



advertising time and have nothing to do with the provision of programming or with decisions
related to other core operations of stations. This is particularly true with respect to small market
stations. Most such stations are affiliated with a national television network and their
programming is largely determined by their network relationship, not a JSA broker. Thus, small
market JSAs do not raise the diversity or competition concerns that are the principal focus of the
Commission regulations in this area.

Moreover, the anticompetitive factors the Commission perceived in the radio market
warranting attribution of JSAs are not present in the television market. This is particularly true
in smaller television markets where JSAs are necessary to ensure the continued viability of
television stations in those markets. In fact, television JSAs enhance programming diversity and
increase competition in local markets. Accordingly, the Commission should not attribute
television JSAs.

Discussion

I. CONTRARY TO THE COMMISSION’S ASSERTIONS IN THE NPRM, THERE
IS SIMPLY NO REASON TO ATTRIBUTE TELEVISION JSAs

A. JSAs Promote Diversity and Competition in Television Markets

In the NPRM, the Commission asserts that television JSAs are contrary to the public
interest because they permit brokering stations to control the programming and core operations
of brokered stations.® This is not the case as JSAs deal exclusively with advertising and have
nothing to do with programming. The Commission itself has long recognized that JSAs do not

raise programming diversity or competition concerns. Indeed, as recently as 1999 the

8 NPRM at 9 13, 15.



Commission sought and received extensive comment on its attribution rules.” In the resulting
Attribution Order, the Commission explicitly stated: “After weighing competition, diversity, and
administrative concerns, we decline to impose new rules attributing JSAs as long as they deal
primarily with the sale of advertising time and do not contain terms that affect programming or
other core operations of the stations such that they are, in fact, substantively equivalent to
LMAs.”"

Despite this recent finding that was based on a comprehensive record, the Commission
inexplicably is again seeking comments with respect to the attribution of television JSAs. While
the Commission has the discretion to change its mind, it must explain why it is reasonable to do
s0."" The Commission was recently reminded of this obligation in Fox Television Stations, Inc.
v. FCC, 280 F.3d 1027 (D.C. Cir. 2002) (“Fox”), in which the U.S. Court of Appeals for the
District of Columbia Circuit remanded a decision where the Commission failed to adequately
explain its departure from a previously held position. The Court noted: “So long as the
reasoning of the 1984 Report stands unrebutted, the Commission has not fulfilled its obligation,

7'~ Here, the Commission’s

upon changing its mind, to give a reasoned account of its decision.
NPRM has completely failed to point to any evidence justifying the attribution of television JSAs

and provides no explanation regarding why it is now considering a rejection of the reasoned

conclusions it reached in the A#tribution Order when it refused to attribute television JSAs.

Review of the Commission's Regulations Governing Attribution of Broadcast and
Cable/MDS Interests; Review of the Commission's Regulations and Policies Affecting
Investment in the Broadcast Industry, Reexamination of the Commission's Cross-Interest
Policy, Report and Order, 14 FCC Red 12559 (1999) (“Attribution Order”) at | 122.

10 Id. at 9 123.
H See Motor Vehicle Mfrs. Ass’n v. State Farm Mut. Auto. Ins. Co., 463 U.S. 29 (1983).
2 Foxat 1045,



This failure is not surprising given that there is no reason for the Commission to attribute
television JSAs. It has been FBC’s experience in its markets that television JSAs are typically
structured to exclusively outsource sales and do not interfere with the brokered station’s
autonomy in selecting, developing, acquiring, and broadcasting all programming. Therefore, the
concerns over loss of diversity and competition that potentially exist when a licensee contracts
with another party to program its station —an LMA or TBA, for example — are not present here.
Indeed, the revenue saved through television JSAs leads to increases in the affordability of better
quality local programming and is a key factor in enabling television stations to remain financially
competitive. The Commission itself recognized this fact in its At#tribution Order where it found
that, “some JSAs may actually help promote diversity by enabling smaller stations to stay on the
air.”® Consequently, the programming diversity and competition concerns underpinning the
Commission’s attribution rules are in no way compromised by television JSAs.

To the extent that competition issues arise they are better suited for antitrust review by
the Department of Justice (“DOJ”).'* As JSAs only affect advertisers, the DOJ, not the
Commission, is the appropriate forum for review of competition rules in this area. Even if the
Commission were the appropriate agency to address concerns about whether the brokering
station would exercise market power, which it is not, it will find those concerns more
hypothetical than real. Often, the combined revenue of the broker and brokered station are
significantly less than the market leaders. For example, in Boise, Idaho, which has five full-

power commercial stations and is the 123rd-ranked DMA, the dominant station KTVB-TV, an

B See Attribution Order at 9| 122.

14 For example, The Newspaper Preservation Act permits newspapers to submit their joint

operating agreements to the DOJ on a case by case basis for antitrust review and approval
prior to their effective dates. See 28 C.F.R. §§48.1-16 (2003).



NBC affiliate, has a 40 percent share of the advertising revenue in the market."> However, if the
next two revenue leaders, KBCI-TV and KTRV, were to combine sales using a JSA, their
collective advertising share would be less than that of KTVB-TV alone.'® Thus, the
Commission’s general presumption that television JSAs are anticompetitive is wrong, and the
Commission cannot use that presumption as a basis to justify its proposed attribution rule.

B. JSAs Are Particularly Necessary to Foster Programming Diversity and
Competition in Smaller Markets

The marketplace realities that exist in small-sized markets further compel the conclusion
that the Commission should not attribute television JSAs. For example, FBC owns and operates
station KIMA-TV in Yakima, Washington (the 127th-ranked DMA), where the average revenue
of the top four stations is $5.5 million with approximately 15,400 television households per full-
power station.!” Similarly, FBC owns station KIDK-TV in Idaho Falls, Idaho (the 164th-ranked
DMA), where the average revenue of the top four stations is $3.0 million and with approximately
15,700 television households per full-power station.'® By contrast, in larger markets such as Los
Angeles, California, the average revenue of the top four stations is $224.0 million, and there are
approximately 207,700 television households per full-power station.'’ As these figures suggest,
small market stations operate on much smaller margins and have substantially fewer sources of

revenue than those stations in larger markets. Thus, in order to remain successful in small

15 See Attachment 4, BIA Investing in Television 2004 Market Report 1st Edition (February

2004).
16 1d.

17 See Attachment 1, BIA Investing in Television 2004 Market Report 1st Edition (February

2004).

See Attachment 2, BIA Investing in Television 2004 Market Report 1st Edition (February
2004).

See Attachment 3, BIA Investing in Television 2004 Market Report 1st Edition (February
2004).
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television markets, these stations must rely heavily on JSAs to pool resources and reduce
operating expenses.

Furthermore, as the Commission is fully aware, over and above the anticipated costs
associated with operating a television station, all television stations in markets large and small
are now required to incur the costs related to the digital television (“DTV”) transition. These
substantial costs are the same whether a station is located in a small or large market even though
small market stations operate on much smaller margins than those stations located in large
markets. According to a 2002 survey conducted by the U.S. General Accounting Office,
transitioning DTV stations estimate the average costs of building DTV to be $2.3 million.”
Additionally, transitioning stations expect their monthly energy costs to increase by at least
$6,000 once they begin to operate a digital channel?' Thus, where larger stations have the
revenue necessary to absorb the aforementioned costs, smaller stations will be at a considerable
disadvantage if they are unable to enter into cost-saving and efficiency-enhancing JSAs.

In addition, small market stations are at a distinct economic disadvantage compared to
their large market counterparts with respect to their network affiliation agreements. For network
affiliates, a large portion of each day, including a substantial percentage of prime advertising
time, is controlled by the network which generally retains the right to sell substantial portions of
time, often in the range of 50 to 80 percent of time contained within network programs.
Traditionally, the networks would compensate their affiliates with a set fee in return for giving
up this time. Recently, the networks have reduced all compensation levels and eliminated this

compensation scheme for many small market broadcasters. This has had a disproportionately

20 Many Broadcasters Will Not Meet May 2002 Digital Television Deadline, GAO 02-466,
p- 17 (April 2002).

2 Id. at 55.



adverse impact on small market stations as the fee constituted a much higher percentage of
overall revenue for small market stations than it did for stations in larger markets. Thus, while
costs for small market stations have continued to increase, the loss of this source of revenue and
the failure of advertising sales to increase commensurately have left many small market
television stations with no choice but to combine sales operations pursuant to JSAs.

These marketplace realities are entirely consistent with the Commission’s conclusion in
its Attribution Order where the Commission expressly made the point that JSAs “may actually

22 Indeed, the efficiencies

help promote diversity by enabling smaller stations to stay on the air.
generated by JSAs permit smaller television stations to survive while at the same time retaining
local control over their programming.”® The ability to enter into JSAs is essential to ensuring
that smaller broadcasters are able to compete in today’s media marketplace. In light of the
public outcry against homogenization of programming and the Commission’s compelling
concern with localism, JSAs should be celebrated for permitting less profitable television
stations to compete without sacrificing editorial control over their programming, based on the
significant cost benefits associated with JSAs in smaller television markets.

Finally, the current local television multiple ownership rules illustrate why the attribution
of television JSAs in small markets is illogical. In a market such as Yakima, Washington, where
there are only 4 full-power commercial television stations, attribution of television JSAs would

be equivalent to making them unlawful as the Commission’s ownership rules preclude television

duopolies amongst the top four stations in the DMA.** Indeed, no duopolies exist in the Yakima

2 Attribution Order at q 122.

3 See Section 11, infra.

24 See Attachment 1, BIA Investing in Television 2004 Market Report 1st Edition (February

2004).



(the 27th-ranked DMA), or Boise (the 123rd —ranked DMA), where FBC owns a single station in
each market.” Therefore, stations like FBC’s KIMA-TV in Yakima, would be forced to forego
possible JSA opportunities that would increase its efficiency and profitability, and instead, would
potentially suffer significant financial harm due to the rising costs associated with the station’s
backroom operations. Denying small market stations the opportunity to increase efficiency and
profitability is certainly contrary to the public interest. Indeed, such a denial will result in
stations in some small markets being forced to go off the air. Pursuant to the Communications
Act of 1934, as amended, the Commission is charged with ensuring equal access to local
television, yet the inevitable consequence of television JSA attribution would be to leave smaller
markets less served.”® Under these circumstances, the Commission must not attribute television

JSAs.

II. DESPITE THE COMMISSION’S CLAIMS TO THE CONTRARY, TELEVISION
AND RADIO JSAs INVOLVE FUNDAMENTALLY DISTINCT ECONOMIC
MODELS
In its 2002 Biennial Review, the Commission decided to attribute radio JSAs toward the

brokering licensee’s permissible ownership totals.”” The Commission’s decision was largely

based on its concerns that radio JSAs would eliminate competition in local radio markets under

the then-existing rules.”® Incorrectly assuming that no distinction between radio and television

= See Attachment 1 and Attachment 4, BIA Investing in Television 2004 Market Report
Ist Edition (February 2004). See also 47 C.F.R 73.3555(b) (2003).

26 See 47 U.S.C. §151 (2003).

27 See 2002 Biennial Review at g 317.

2% See id. at 19 317-319.




JSAs exists, the Commission currently proposes in the NPRM that television JSAs suffer the
same fate.”

The Commission, however, has not offered any evidence in the NPRM that the radio
market and television market are the same and warrant identical treatment. In fact, radio and
television are very different and are based upon distinct economic models. For instance, radio
stations are more dependent on local advertisers than are television stations, and accordingly, the
Commission’s concern for potential anticompetitive conduct by local television stations
operating pursuant to JSAs is less warranted. Television stations, unlike radio stations, also
compete more directly for audience share with non-broadcast programming provided over cable
and satellite systems, lessening concerns regarding potentially anticompetitive conduct.
Additionally, television stations air more network programming than radio stations which is
primarily based on the costs associated with local news programming in television. According to
a report issued by the National Association of Broadcasters in 2002, profits for smaller market
stations are 30% greater if stations substitute syndicated programs for locally produced
programming.*® The increasing costs of producing local news and programming are regrettably
driving many broadcasters away from truly embracing their localism obligations. This is of
paramount concern today given the Commission’s recent Notice of Inquiry requesting that
broadcasters demonstrate their commitment to localism.”!

Moreover, JSAs and their impact on radio and television markets are not the same.

Significantly, the Department of Justice, which analyzes JSAs and other contractual relationships

29 See NPRM, at q 2.

30 The Declining Financial Position of Television Stations in Medium and Small Markets,
National Association of Broadcasters (December 2002).

3 See Broadcast Localism Notice of Inquiry, FCC 04-129 (July 1, 2004).

10



for antitrust purposes, specifically declined in a prior related proceeding to make the presumption
that radio and television markets should be treated the same for ownership/attribution purposes.**
The DOIJ reached this conclusion based on the fact that the competitive environment in radio that
led to the Commission’s decision to attribute radio JSAs is much different than which exists in
television. In fact, according to a 2002 Media Bureau study, the overall number of radio station
owners declined 34% since March 1996, resulting in 50 radio station owners with 20 or more
stations, compared to only 25 owners of 20 or more stations in 1996.** Indeed, even the smallest
radio station markets (those ranked 101-285) experienced a 34% decline in the number of owners
but saw a 15% increase in the number of stations.>* While FBC takes no position with respect to
the Commission’s actions attributing radio JSAs, these trends, which are unlike those in
television markets, played a significant role in the Commission’s decision to attribute radio

JSAs.

As noted previously, television duopolies may even be impossible depending on the size
of the market. Consequently, small market television stations are not using JSAs as a means to
expand their reach in their markets, but rather as a means of being more efficient. Thus, small
market television stations should continue to be able to enter into JSAs without suffering the
unnecessary penalty of attribution, in order to ensure continued profitability and provide
additional and better quality local programming, consistent with the Commission’s goal of
fostering localism. For the Commission to conclude otherwise and attribute television JSAs will

severely undermine diversity and competition, particularly in smaller television markets.

32 See Letter to William F. Caton, Secretary of the FCC, from the Department of Justice,

MM Docket Nos. 94-150 et al., at 5 n.2 (May 8, 1997) (“DOJ Letter”).

Radio Industry Review 2002: Trends in Ownership, Format and Finance, George
Williams & Scott Roberts, Media Bureau, FCC, Appendix B (September 2002).

34 Id.

33
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III. IF THE COMMISSION DECIDES TO ATTRIBUTE TELEVISION JSAs, IT
SHOULD MAINTAIN ITS POLICY OF REVIEWING SUCH JSAs ON A CASE-
BY-CASE BASIS

Should the Commission nevertheless remain concerned that television JSAs place
brokering stations in a position of exercising undue influence over brokered stations, the
Commission should maintain its present policy of analyzing the particular JSA on a case-by-case
basis. To facilitate the Commission’s evaluation of JSAs, the Commission should adopt policies,
based on established precedent, that make clear which JSAs will not be attributable. For
example, the policies could provide that a licensee must retain an economic incentive in the
success of its programming.®> There are a myriad other ways to structure and arrange JSAs to
ensure that competition is fostered and not stifled. Therefore, it is inappropriate to conclude that
all JSAs receive blanket treatment without considering each JSA’s ability to further diversity and
competition in their respective markets. Basic policies such as these would serve to eliminate the
Commission’s primary concerns regarding a brokered station’s supposed incentive to control

programming and would eviscerate any perceived need to attribute television JSAs.

See, e.g., Shareholders of the Ackerley Group, Inc. (Transferor) and Clear Channel
Communications, Inc. (Transferee) For Transfer of Control of the Ackerley Group, Inc.,
and Certain Subsidiaries, 17 FCC Rcd 10828 at 99 28-33 (2002).

12



Conclusion

For the above-mentioned reasons, FBC respectfully requests that the Commission refrain

from attributing television JSAs.

Respectfully submitted,

By: /s/
Clifford M. Harrington
Paul A. Cicelski

Its Attorneys

SHAW PITTMAN LLP
2300 N Street, NW
Washington, D.C. 20037
(202) 663-8000

Dated: October 27, 2004

13



ATTACHMENT 1



L2} 2uey YINa WO'B|q MMM SZvz-818 (€04) "Pomseses sybl Iy ‘ouj Hioman [ejaueuld vig £00Z (2) yB11Ado ‘uopipa it FOOZ UOISIASIEL Uf BUNSaAU]
“SOIRLISS BNUSAS) E.E:ﬂﬁ.ﬁb«:_ 10} UONHDAS UOHONPOIU| 885 /8 “Japesy ULWINeD u| palou uey) seak snowmaud Joj are sejewnss |93 /2 ‘9 obed eas ‘e|geiear 10U aRWNST /L

0E  of 2 v oc 2 > % LMH
6€  0F or T e zE w6 IvioL
806 29 uoISaaL S1OM s8d 12. 616 ar9 i BupEA JAAH
a8 MU BIEIS YSE M S8d 8E. 02't do 1L 154 puB Y MNLH -
B6 am i ITdAMH
009 06 uoy ‘supeg SNI 9.9 do 6L e BUNEA  ADEPM
9 v r ] L] s g v “EL or'L 008'E 6 cls6 68 au) Bisog 1semyuoN LW XO4S 225 do sz (%4 BUWBEA  dT-NADM
06 uoy ‘suneg ani 29 dd gz 6E Bwes @309
oL suig Aydinpy uefuoyy  duH D8V tr. 082' 108 2v HoImauuay MIAA
] L1066 19 Busiand semoD  dyiel 08N 92. B8vE'l 199 sz pUBL2IY NAaNx
16 9066 ¥S o0 Bisog seusid  L1ZIeM dF0 BL. OZ'4 06t Bb 0os8d  AL-Hd3IN
o2 1100 98 ou| Bisog 1samyponN  uwiy  X04 8. 6051 9lE b uoleipusd A L-X44M
\6 9066 S5 og Bisogieys)y (7Y 480 ZE. 082} 95 £ uolsMaT A L-MITH
[ L v 01 L L ok 6 %ET 260 0OV'p oL suig Aydingy uefuioy  dyH  OgY ri 196 L] 15 BuwIeA dd¥
(43 (113 ri St cl L S i %SE 860 002'L L] 9066 ES op Bisagreysiy  Lziey 490 EE. Ii6 06v 62 BWNEA A LWINIA
cl 6 (33 2l oL -] bl zi %82 80 006 12052'22 L066 B9 Buysigng semoD  dyleL 28N 9l. 196 Los £2 BLIDEA OaNH
12000' 220 10 Bupseosala ) sedded ani LEF') 9le [ BIEM BIIEM  AL-MZVH
20 2 0 € €0 € € 0 SO1 oped /g(000) (000) pboy mis Jeumg  ded WY ¥ 4d LVVH (M) ud asuaor s|ed
Aeyt  Inp AoN  ged Aew  np AoN  qad €0, Jamod snuassy @oud  eeg Jeap W ALO 1amog 10 Ay
(%) LHOINGIW - WV 00:6 AHVWINNS SHYHS Bay 183 go,153 sajes 1 fensip
MBIAIBAQ ﬂ>2._u&n_=._00 YN .v_o_:__—@:-._QV—.._U_.-N_—_u_muauwmm-ms_xﬂ>
LL'2PS tv2'ses 81'6ES ejdenfenuanay 9 sapunod YINa %68 HOAVING | e21 #Xued |83
000°L/LE'ES 000" L/LL'ES L VYN S8jes |lejay/enuanay %6'SE wBpo suedsyy | s9'1L ueisy | %2 SAV YWQa | zz| #Mued SH
8002 €002 8861 SI2'sL § epdeg Jad | %21 MoBI@ | %SS SIGBD VWA | ;2| #3ued HH
%,2"HS %ul'2h o [——— 686'Er $ ployesnoy Bay | 22’6, @WuMm | LOZ SPIOYasNOH AL | gz #uey dod
B30T % [BSHMEN %  H10MISN % pajewns3 %b'e €901 920’6 %GZ 920'6 1962 =183
%@r 000’928 00S'W2$  00Z've$  009'22¢  00v'Z2S %6 y¥x %LE 1881 s1L'9 VYN - Gue nvN PUNS Y
80-€0 V 8002 1002 9002 5002 o0z €0-20 V SINNIAZY %60 vie 502 %0} S02 S61L Sployasnoy
%S0~ 006'02%  002'028  002'6l$  008't2$  008'12S  0OF'12$ m%womo e = — T =2 = ol
‘0 =
-8 V €00z zo0Z 1002 5002 So8L se6r — | aaiviiisa ..._o__._._,o_“_u SooE €0z .._..”N_u eone Beal
(soifes pue sebejusosed 1deoxe 's,000 ul seinby &) (s000'000$ U1 193 Pue SeeS |EeY ideaxa 's000)
S|e|oUBUI4 UOISIAR|R ) 1aMde MBJAIBAQ 21wouo23 pue ajydesbowag

8EL biUey enuened vig
- 421 Muey yina




ATTACHMENT 2



91 Huey vYINQ Wod'B|q MMM szYZ-818 (€02) "Pansasal syBl Iy "ou| HHOMIBN [ejouBUld VIE £00Z (2) WBuAdoD uopip3 ist FO0Z UOISIABBL U] BURSaAU]
i oL 104 | |98g /& “Jepeay uwnd U pajou uey) seak snowesd 1oy are selewyse |g3 /2 o abed sag ejqeiene jou elewsa /1

S[ie4 Oyep| "02 YO '0lIIe30d ‘62 YD 'Sl UD SUONEdQ|Y

92 92 e 2t 62 S¢ 1] 0e % LNH
£S5 LE £5 8r L v 1 St ILOL
£ 1 ¥ 2 £ E 14 £ L P3 jopg @iEis Qi S8d Lbe 925'1 £2) o0l oj@ed0d  ALTISIMe
86 am ' oM
16 LIS6 06 0 Wwod jlsqung  JEE@ O8N vi 166 1 2 UOSHOBM  AL-AMM
1 2 4 L £ e 4 £ %%l 090 005 86 al o wwoy ssedwod JmE XO0d 1 L9v') orL'e LE oji@E2od dXdM
10 SUOHEIUNWLOD WX £L0') ze ! vosyoer 03N
133 & EL 1% 118 [+]% El 113 %S £2L 00L'E 19 fuedwog isod  Aeg oAY 6. BIS'L gl B S| oyEp| LYEE(L]
oz St pat 91 St 18 si 9l %IE 660 00V 6 LIS6 WL oD wwol ysqung  Jei@ DBN L EZ. 6251 00k 9 o|j@1e30d I1AdX
si 8 st st sl B vk 2L %IE B0 0OF'E 6 2066 €S opBisogieysiy 1Y 480 9E. 109'L 004 € sied oyep| HaIM
20 20 20 £ €0 €0 €0 ¥ SO1 onew /(000 {000} p.bov pis JBUMQ  deH WV ¥ 4D LWvH TS @sua] siied
Aew inp AoN 994  Aew  Inr AON  Gad 0, J1emod enusasy  @oud  @jeQ Jeap W Al 1amod 10 Aud
{5) LHDINGIW - WY 00°6 AHYIWNNS JHVHS Bay 383 g0.353 saes g 1ensip
MBIAIBAQD 0>==0n_EOO ai ‘ojieleaod-sjied oyepj
LOSPS L21e8 08'8€$ eydeg/enuansy vl sepunod vina %6 HOAVWG | 194 #Xued |83
000'L/62'ES 000°L/1O'ES n WN Sa|es |lejad/anuanay %08 uiBuQ ojuedsiy | %80  UBISY | %BE SAav VWO | ggi #Mued s
8o0e £002 66T £00'Sk $ epdeg sod | b0 WomIE | %EV 2I98D YA | gg| # YueH HH
" . joyasn
e b PO, ppe 6LL'EPS  ployesnoy Bay | %406  @MuM | OLL SPIOUSSNOH AL | zg #juey dod
507% IB3HMEN%  I0MISN%  pelewjs3 %EE  6rE'S 928'y %6E  928'v ¥66'C 83
%@ 00L'SIS  00L'vlS  006'EL$  O00'ELS  006'21S  %Et xx %6T 969 166'c nvN 166'e nvN S9(5S II%ieH
80-€0 V 8002 2002 9002 5002 00z  €0-20 V %zl 6hL {18 %eg ekl 00l sployasnoy
; SoNAn %80 Sge zee %z 662 uopeindod Ya
%LO 0002l 00S'LiS  00LOIS 006 00L'LLS  009'uig | SSOMO “od 800z g0z ol £00z 8661
€0-86 V  €00¢ 2002 1002 0002 6661 8661 Q3ilvwiLs3 WMo Yo
(sopes pue sebejusciad ydeoxe ‘5,000 Ul seunby re) (5000'000% Ul 183 pue sees |EleY jdeoxe ‘sp00)
S|eloueuld UOIS|AS|a | 1a)dEN MajAlanQ djwouos3 pue slydesBowag




ATTACHMENT 3



¢ uey vinag woo's|q mmm S§2¥2-818 (E02) "pansesas syybu Iy *ou| “iomiaN (ejouruld vig £00Z () 1BLAdOD ‘uomps IS P00¢ UoisiASE L Ul bupsaAd]
‘sajewsa anuanal jo uopelaidialul o uonsas uononponul ses /g epeay uwnios u) pajou uey) el snoweid Jo} are sejewiise |g3 /2 "9 obed ses ‘eigejene jou aEwsT /L
uoiipa sk 8ouls ebueys e saeapu| e

4 L at a8t st rt iy ar %o LNH
L9 95 9 +9 L9 55 29 +9 WiIOL
€L 1810 1498 pPayiun v Sad IP. ESE'2 082 8s sajabuy 507 SO
00s'sz dpop0D 2L UoREPUNOS A L-3D0M S8d 8r. PIL'E d3 psE'Z 05 yorag uolbuluny A L-3D0M @
£ £ € E £ ] € € va VO S §0 AL Aiunwwon s8d 65. LFO'E 0sv'z 82 sajabuy soq 1304,
29 1510 8baj00 wweog gg s8d 92 0.0 02E'L P2 OUPIPLISG UBS  AL-HOAM
T Bu dzigo B Suseopeoig yoesg Ndn wwg  do v AeiEp sweomy  momeM
8 Ul AL JIBqung ani vb 895’ do Q00's  be mosieg ZIHM
L 2 1 z ! %z YE'D  00L'0L  1S000°09 BOLE BB ou) Bisog ueuusgn ant 89. 9862 0e9'z 29 ap|sIanY VOuMs
005's 06 OTIMY ant 6¥s BEL'L 000'S LS einjuap Lalp!]
005’21 28 Bisog aburio uapjon ani 2E  PILV'E OO OpE'Z 95 wiaEuy 200%
b 10 Bugsesaia ) seddeq 1zv (Ve 0622 ¢S LAY AL-WZVH
£ £ z £ z £ 2 2 Y%t €80 0002 6 $020 99 J9/08N uwiel 3L 6. 9.6'2 0§’z 25 eUoIOD CEIN
z b z z z 2z € %E 650 ooo'sz 6 9040 8 U] WWOY UoISIAIIN 4L v lEV'E do ez op ouejuQ HLM
8010 YON W AL VIXH ani 1S« pLI'E do pEE'Z bt J8A SOjBd Ousuey YIXH
BOPL 29 Wi Bysog Ay g NEL £2  I6B'Z 1E9 oy euy BlUeS A L-NELM
9 E] -] L L L 8 8 %zl 80 ooo'sylL B 2126 29 Ul WWOD LOISIWLUA INA NN SE. LEVE 162’2 vE sajabuy 507 AL-X3WN
006 EO0ED 96 uomsInbay AWAN ani £2. 962 2t LE Swied auukiuam | QNAN
005’8 00084 r0SE €6 dioD wWwoy uosxed W BE ore'z 00B'E 0g oupIELIeg Ues NXd¥
I b z 2 2 ! z ] %E S8'0 oo0'or B v020 £9 39/08N uw@el 3L Br. LIG6E 0e9'z 22 s8jabuy 507 AL-AHM
0ov'L 00S'0F 2198 L BIpB [BUCHBWEIY  uBISY  ONI 19. 0S6'2 £8s'z 8l yoesg Buo 1083
¥ t € £ £ € £ € %S 'L o00'tok B 010 Bp UOISNBIOL X0  LZTIEM NdN 99. EL6'T do gy €4 sajabuy 507 Elele>]
£ =] L L L ] L ] %z} EE'L  000'i1sz 6 Lis8  6p uoishalel xo4 Anegd XO4 9. Op6'Z a9t L sajabuy so ALLM
S S ¥ v £ r r 3 %t 00k 000°0LL  000'0S8 9020 8 wodeiA/SED  Jeid AN Eb. EBI'E Wi 6 sajabuy so7  AL-TwOM
it 6 LE 81 o} g oL b %4 260 0004pE B 2096 6P fsusiyogy  oDav oav €. 602'¢ (333 L saabuy so A L-DEWH
9 g 9 g 9 = 9 s %00 960 000'ISL  000'0LS ZISB Lb oo Bisog aunquy  dhel  gm IE. 202E Sp s s3jabuy 507 AL-VIIM
2k 8 6 8 8 L [ 6 %rd  EVL oo0'0sz B 8098 6v 39/08N 08N 28BN 9€. 622'E i t sajebuy so DENM
L S 4 9 9 E ] L %04  S60 00005k 6 5000 8p wooeinSED ALSEBD SED 09, B6S'E 9 z sapafiuy 567 AL-580Y
20 20 20 £0 £0 €0 £0 0 S07 opnew /g(000) (o00) pbay pis 1BUMD  ded  HY v uUD 1WA () Yo asuaaf s||eg
.AGE Inp AON Qa4 ,aSE np ADN Qa4 €0, Jamog Sss)lm asug ajeg dea ) W AlQ Jamog o h-_u
(2:) LHOINGIW - WY 00°6 ABYWINNS 3EVHS Bay 153 go.s3 sales a lensia
M3IAIBAQ aAniedwo) v ‘sejabuy soT
OEELLS 96'26% v0'26$ ejdeg/enuansy S Sapunod ving %16 HOAVWA | 2z #3uedis3
000" /Pl LS 000'L/It LS n YN S3|eg |IMay/anuanay %S Lt ujBup sjueds|y | 5.1 vesy | suzz sav vwa 2 #Mued sy
Ba0z Eooz 8661 16L'9L § eyden sad | %0z Womg | %19 81980 Yina 2 #Mued HH
. , y Ls]
%t L %0'52 %90 sinoyeasg L98'1S$S  pioyesnoy Bay | %6'eS  eNum | Zov's SPIOUASNOH AL | 2 4 juey dog
LR iBaU/eN .  IomsN % pajewns3 %0'E £90'62¢ £ve'vee %9'E £ve'vee vie'aes 183
%9'S __ 00£'290'2$ 009'606'L$ O00L'ZLB'LS 00S'Iv2'LS 00V'/0/'18  %e's rxx %Ly trv'esz  0sz'ziz nVN osgziz N S9US. 1oy
80-E0 V  B00Z 1002 0002 5002 vooz €0-20 V %e' b 608'S I8¥'s %0°k I8r's L02's Sployasnoy
%51 009'ES'LS 000'SEY'LS OO0G'ELE'LS 00F'P09'LE 00S'06H'LS 000'€0Y' 1S muw...wﬂﬂ;%m et 20261 gee0t %E L greon 900 51 temmdod vna
o e @
€0-86 vV ~gooe 2002 1002 0002 6661 8661 a3aLvmiLsa :“.ha s SOE —_enﬂ.."_.a v "ok
(sones pue sabejusalad jdeoxe *s,000 u) sanByj 1) (S000'000§ Ul 163 PUE SIS (EleY idaoxs ‘S000)
S|eloueuly UolSIAl|a L 1aXJel M3AIBAQ 2jwouoo] pue sjydeiGowag

L Huey enuansH vig
€ Hjued Yina




ATTACHMENT 4



€21 Hjued YINA Wo'BIq MMM gzvz-818 (£02) 'ponsesal syubl iy *ouj HioMiaN [ejoueuld Vig 8923 wBpAdos ‘uonip3 1si FOOZ UOISIAG[S L U] BUSIAU]
‘sajELSe enuasal jo uopelaidioq) 10} UCIIDES UORONPOIUl B80S /£ "J9PESY UWINIOD Uj PAjoU UBY) Jeak snoy 193 /2 ‘o obed seg "eiqe|eAR JOU B1RWNST /L

85108 'pL YD SUOHEDD|Y

B2 52 0E e ;1 L2 £E oe % 1NH
09 18 £9 29 85 S £9 09 TLOL
¥ S v ¥  J g 1 ] W P3 o pE EIS QI S8d 2. wive 25 v asjog aivHe
86 am i 2180MA
L L L 6 ] 3 B a9 bl 'l ooL'e 006" v0S8 18 SUCHEJUNWILWIOD Y2018 LW XOd vr  02LE BLL Zl edwen AHLA
] s E s s 4 v 4 %8 a0l 008’ vO0Ll0 26 2u) Bysog syueg e Ndn 0L. 0692 29l -] [BMPED  AL-NINM
B2 e 5g €2 | 4 ¥4 e re Felt 160 00Z'EL 6 20L6 €5 dio oleg dielg D8N 92. 1592 S61 L as10g9 aALA
L a zl 6 6 8 133 oL Sll 08'0 00S'% 12005'12 S0 ¥L 2U| Wwo) [ewnor Jeig  Dav v2. 6082 a5 -] edwen IAEA
oL 6 3 (3 13 6 (13 L %02 860 005’9 6 9066 ES op Bisog saysty  1Z:Ey SED B2. 6¥5'C <9 2 asi0g  AL-1D8M
2 20 20 £0 €0 €0 ¥0  SO1 oned /(000 (000) pboy pis eumg ded BV ¥ 4D LVVH (M) ud asuaal] s|jed
ey nr Aoy qgeg  few  Inr AON qed ED, Jemod anuanay ooud  eleq Jes) W ALa 1amod o fuo
(3} LHOINGIW - WY 00:6 AHVWWNS 3HVHS Bay 353 g0.1s3 saes 1 1ensiA
M3IAIBAQ m>=_u0n_..:00 al ‘esiog |
04°19% 9G'e68 8r'ees eyden/eanuanay £l sapunod YNa %E6 HOAVING | giL #Xued |83
000'L/SE¥S 000'L/8L'+S n 9N sojeg ||E1ey/enuasaY %0l ujbug ojueds|y | %S'L  UBISY | %62 SAY YING | zi1 #Xued SH
g00¢e £002 8661 oeL'oL $ eydep sad | %20 oEIg | %0V 21983 YA | gz| #%ued HH
. & oyasnoH AL ey d
o e " ——— Zer'r $ ployesnoy Bay | %288  9UUM | 222 SPI 1z #uey dod
1#567% T68H/MEN . NI0MIPN % pajewns3 %Y 2652k 196'6 %EP 196'6 280'8 rla3
%0'S _ 00ZZv$ _ 00Z'6ES  O009'SES  0OV'9ES  009'SES  _ %ze- ¥ xx Ty 460 e nyy  oles NN i
B0-c0V 800z 00z 900z S00Z w00z  £0-20 V | %z eve vee %0e 962 i ppimie
. ] 2NAASH %Lz vee 819 %p'e 819 £25 uopeindod YWa
%0~ OOL'EE$  O0G'EE$  000'26$  000'9E$  OOL'vES  00Z'Ees ssouo oy 8002 002 oed €002 2661
€0-86 V €002 2002 1002 0002 6661 8661 Q31vnILS3 ymoIn ymoln
(5000'0008 Ul 183 PUE SSES [IB1eY idadxe 'S000)
MaJAISAQ djwouoo] pue sjydeibouweg




